
6 signs your website is working for your business

1. Your content is current

Use tools like Google Keyword Planner to find relevant keywords 
with good search volume and low competition.

2. Every link works

Research competitors’ keyword rankings to identify opportunities 
for your own content.

3. Mobile users have a good experience

More than half of website visits now come from mobile devices. Your website 
should be easy to read, navigate, and interact with on any screen size.

4. Pages load quickly

Slow-loading pages can increase bounce rates and reduce enquiries. 
Optimised images, efficient code, and reliable hosting all contribute to 
better performance.

5. Your brand looks professional

Poor quality images, inconsistent design, and outdated layouts can 
undermine trust. A professional website should reflect the quality of your 
products and services.

6. Visitors know what to do next

Whether it’s making an enquiry, requesting a quote, or downloading 
information, every page should include a clear call to action that guides 
visitors towards the next step.

Website best practice 
checklist

Is your website due for a health check?
Small issues can have a big impact on user experience, search visibility, and conversions. 
If you’re unsure whether your website is performing as it should, contact our team for a 
professional website review.

https://harris-creative.co.uk/
https://harris-creative.co.uk/resources/
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